
We are now on the edge 

of YOUR healthier 

HACC. The tobacco-

free campuses initiative 

adopted by the College 

just a few months ago 

will take full effect on 

Aug. 10, 2015. On this 

date, the use of tobacco 

products will no longer 

be permitted on HACC 

campuses. The minimal 

number of smoking re-

ceptacles that you will 

see are to prevent litter-

ing, not to establish 

smoking zones. Our focus 

is maintaining an optimal 

Healthy Minds. Healthy Hearts. Healthfully Yours 

Dobrý den,  

spolupracovníci!   
 

(Czech for Greetings, colleagues!) 
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Several trustees joined me and members of the Presi-
dent’s Cabinet for HACC’s annual Legislative Breakfast 
on Tuesday, June 16, 2015, to talk with state senators, 
representatives and their staff members about the im-
portance of community college education to our region’s 
residents and economy. A map of HACC’s 10-county 
service area is displayed on the slide in the foreground. 

Strategic Planning  

Process Under Way 

 

atmosphere to sustain a healthy learning and working environment. Thank you 

for understanding as the College evolves to become Healthfully YOURS.  

For more information, please go to: 

myHACC > Human Resources Information > The Healthy Minds. 

Healthy Hearts. Healthfully Your. Tobacco-free Campuses Initiative 

http://www.hacc.edu/AboutHACC/Tobacco-free-Initiative.cfm  

or contact Thomas Houtz, CSP, director of employee health and safety, at 

tmhoutz@hacc.edu. 

Check Out OCA Today  
 
The Office of College Advancement (OCA) is proud to share “OCA Today,” 

the unit newsletter, with you. 
  
Please go to the Office of College Advancement & HACC Foundation sec-

tion of myHACC to read the most recent issue of the publication or click on 

the following link: https://apps.hacc.edu/hacc_forms/E56hy9/openform.cfm?

As our 2012-15 College Strate-

gic Plan is coming to a close, I 

want to share with you the pro-

cess we have been engaged in 

and the next steps that remain 

to complete our new strategic 

plan for 2015-19.  
 
A committee of representatives 

from all constituencies has 

been meeting over the summer 

to identify goals for HACC to 

pursue over the next four years. 

The President’s Cabinet then 

began identifying objectives 

and strategies to meet those 

goals.  
 
The Strategic Planning Com-

mittee is now working with 

those objectives to ensure they 

can lead to effective quantifia-

ble and measurable strategies 

that will actually achieve the 

goals, or push us closer toward 

them. 
 
The committee aims to com-

plete this step by mid- to late 

August and submit the entire 

plan to the Cabinet for final 

review and approval. The plan 

will then be submitted to the 

Board of Trustees for approval 

at its October meeting.  

http://www.hacc.edu/AboutHACC/Tobacco-free-Initiative.cfm
mailto:tmhoutz@hacc.edu
https://apps.hacc.edu/hacc_forms/E56hy9/openform.cfm?FID=2840


Kenneth Shutts has been 

elected chairman of the 

Board of Directors of the 

HACC Foundation, the non-

profit organiza-

tion established 

in 1985 to raise 

private and cor-

porate revenues 

in support of 

HACC, Central 

Pennsylvania's 

Community Col-

lege. A HACC 

alumnus who 

was elected to 

the Foundation Board in Au-

gust 2013, Ken began his 

term as chairman Wednes-

day, July 1, 2015. He will 

serve in that role through 

Saturday, June 30, 2018.   

In December 2014, Ken re-

tired from Penn National In-

surance, where he served as 

president and chief executive 

officer. He has a juris doctor’s 

degree from the University of 

Baltimore School of Law, Bal-

timore, Maryland, and a bache-

lor’s degree in social science 

from the Pennsylvania State 

University, State College, Penn-

sylvania. 
 
Stephen Staman was elected 

Board vice chair and will serve 

in that role for the same three-

year period. Stephen was 

elected to the HACC Founda-

tion Board of Directors in Sep-

tember 2012. He is the vice 

president and senior commer-

cial loan officer for Metro 

Bank and has more than 28 

years of banking experience.  
 
He has a bachelor’s degree from 

Franklin and Marshall College, 

Lancaster, Pennsylvania, and a 

Master of Business Administra-

tion from the Philadelphia Col-

lege of Textile and Science, 

Philadelphia, Pennsylvania, 

where he graduated cum laude. 
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Resignation of HACC Foundation Board Members  

Ernie Davis recently resigned from the HACC Foundation Board. Ernie joined the Foundation Board in 1989. 

During his 26-year tenure, he served on the Bylaws Committee, Development Committee, Investment Com-

mittee, Nominating Committee and Planned Giving Committee. He established the Ernest P. Davis Scholar-

ship Endowment that provides financial assistance to HACC students who reside in Harrisburg and graduated 

from Harrisburg High School. Ernie is highly respected within the Harrisburg community and has served the 

Dauphin County community for many years as a member or officer of numerous nonprofit organizations. 

     Stephen Staman              Kenneth Shutts 

New Appointments in the Office of Information Systems and 

Technologies  
 

Please join me in welcoming to the Office of Information Systems and Technol-

ogies (OIST) one new staff member and in wishing another OIST colleague suc-

cess in her recent change of assignment. New to OIST is Peter Chanda, direc-

tor, enterprise applications. Taking on a new role is Evelin Schwartz, recently 

named systems administrator, telecommunications.  

The good news about HACC! 
 
Sharing your good news is now easier than ever before! When you have positive 

information to share about happenings, initiatives and programs at HACC, please 

simply fill a request on the College’s communications hub, which replaces the pre-

vious online request form for assistance from the Integrated Marketing Communi-

cations (IMC) Department. Please access the hub and its tutorial video through the 

Office of College Advancement and HACC Foundation myHACC channel. Please 

note the link to the former IMC online request form has been deactivated. 

 

Having joined the HACC 

Foundation Board in 2012, 

Kristin Scofield resigned at the 

end of her three-year term to 

spend more time with her fami-

ly. Kristin served on the Nomi-

nating Committee and Strategic 

Planning Committee. As a for-

mer employee of the State Mu-

seum of Pennsylvania and com-

munity volunteer, Kristin 

worked to ensure that education 

and the arts are well and thriv-

ing in the Harrisburg communi-

ty. Kristin has been a benefac-

tor of HACC for almost 20 

years. 



HACC’s Mail Center has recently undergone changes in order to more efficiently serve the College.  
 
Until 2014, the Mail Center had two supervisors – one at the Penn Center building previously utilized by College 

administration and one at the Harrisburg Campus. When all College administration moved into the Ted Lick Ad-

ministration Building in January 2014, two supervisor positions remained, along with two mail clerk positions. 

 

In February 2015, the Mail Center was reorganized to eliminate one of the two supervisor positions and add a 

third mail clerk position. The second supervisor position was eliminated to streamline operations, and an inter-

nal search was conducted to fill the remaining supervisor position. Following is an update on the status of the 

current Mail Center positions: 
 

 
 
We thank our colleagues who have departed for their service to HACC. While these decisions are never easy, 

they are necessary to continue to move the College forward. An internal and external search to fill the two 

open mail clerk positions is underway and is expected to be completed by the end of July 2015. Until the per-

manent positions are filled, casual employees will be used to ensure that the Mail Center is able to continue to 

serve the College. 

Position Status 

Supervisor After an internal search for candidates, Jim Koons accepted this 

position and began Wednesday, July 1, 2015. 

Mail clerk Vickie Helman currently serves in this position. 

Mail clerk This position is vacant. 

Mail clerk This position is vacant. 

Mail Center Reorganizes 
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Learn to Fish With the Office of College Advancement 

 
We have all heard the quote, “Give a man a fish, and you feed him for a day. Teach a man to fish, and you 

feed him for a lifetime.” 
 
The Teach You to Fish video series from OCA will empower you to handle tasks like: 
 

 Using templates to create flyers, brochures and more for current students and employees 

 Downloading and using images from Flickr 

 Building awareness and engagement on Facebook and Twitter 

 Using WorkZone to manage integrated marketing communications projects 

 Incorporating life-changing efficiency tips into your work 

 Interviewing with the media 

 Managing your website content 

 Mastering Associated Press style 

 Incorporating the YOURS brand in your work 
 
To watch the videos, please visit the Teach You to Fish YouTube playlist:  

https://www.youtube.com/playlist?list=PLMEs09ZGvyw2U6-MRIboVuXELu8oL1nPY 

https://www.youtube.com/playlist?list=PLMEs09ZGvyw2U6-MRIboVuXELu8oL1nPY
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New Look for the HACC Foundation Unveiled 

 
The HACC Foundation is pleased to announce the new:  

1. HACC Foundation website 

2. HACC Foundation logo 
 
The design and coding 

of the new website 

were initiated by three 

Capstone Web Pro-

gram students in 

spring 2014. They are 

now HACC alumni, 

each with an associate 

degree in Web devel-

opment and design.  

 
The HACC Founda-

tion is truly grateful 

for this gift, as the 

new website is a tool 

that will help the  

 
Jeanne M. and Harold W. Swope Memorial Scholarship Endowment Established 
 
A scholarship has been established in memory of Jeanne M. and Harold W. Swope with a $150,000 contribu-
tion from Mrs. Swope’s estate. This scholarship will be awarded to 
HACC students who are enrolled in: 

 Arts and humanities 

 Architecture and architectural technology 

 Engineering and engineering technology 

 Paralegal studies  
 
Mr. Swope passed away in 1999, and Mrs. Swope in 2012. In her will, 
she requested that a portion of her estate be distributed to charities. 

 
The HACC Foundation was chosen through the co-executors of the 
Jeanne M. Swope estate as a local charity because Mr. and Mrs. Swope were passionate about education and 
saw higher education as a means for all to succeed. 
 
For more information about the Jeanne M. and Harold W. Swope Memorial Scholarship Endowment, please 

visit HACC’s online newsroom. 

Foundation grow its funds to further support HACC students and academic programs. It will also help to com-

municate more effectively and efficiently with our donors.  

 
To accompany the new website, a new HACC Foundation logo was designed. The new logo helps to visually 

connect the HACC Foundation and the trademarked HACC logo. 

http://www.haccfoundation.org
http://newsroom.hacc.edu/article_display.cfm?article_id=2470


As the College enters its new fiscal year, OCA would like to share with you the latest and greatest happenings 
with the College’s advertising, branding, marketing and public relations for the entire College.  

 
As you have learned through other OCA Today newsletters and Ski Grams, the College uses multiple tactics, 
or types of communication media, to reach our target audiences. Examples of tactics include Facebook adver-
tising, postcard mailings, videos and website pages that correlate with the campaign. 

 
 To make the tactics effective, OCA: 

 Targets the tactic and message based on the audience 

 Uses storytelling and real student images in its materials 

 Communicates with multiple tactics to tell HACC’s and students’ stories 
 
How do we know our tactics are effective?  

We assess. We test our pieces and assess our deliverables. For example, we placed two completely different 
billboard images on a piece of paper. We visited a group of current students and asked them to tell us the first 
thing they saw when they read the billboard. We reminded them that they are driving down the road at 60 
miles per hour while looking at a billboard.  

 
Based on the students’ feedback, we found that there was too much content. We trimmed the content to show-
case the main message – the call to action. The main message should answer this question: What do we want 
our target audience to do? 

 
In addition to testing the materials, OCA uses various methods to assess its marketing, including: 
 

 Google analytics: A website-based tool that shows us how many people visit the webpage listed on 
the marketing piece.  

 Redirect Web links: A special website link (e.g., hacc.edu/streets) that is developed to place on a spe-
cific marketing piece to determine how many people react to the marketing piece.  

 Email blasts: A communication tool that allows us to see how many people open the email and click 
on the link(s) within it.  

 Website registration: A webpage that allows individuals to register for HACC events online. This is a 
prime opportunity to ask individuals how they heard about the event.  

 Facebook advertising: A paid online advertising tool that allows us to see how many individuals click 
on each ad as well as the genders and ages of the people who click on it.  

 Market research: A technique that uses surveys, face-to-face conversations and group discussions to 
discover what our target audiences are thinking and how they react to marketing efforts.   

What has the assessment shown? 

Using the assessment techniques noted above, we have learned that individuals are responding to direct mail 

(postcards), Facebook advertising and word of mouth. For example, OCA worked with the Office of Student 

Affairs and Enrollment Management to market the March 2015 Open House. The event was marketed from  

(Continued on next page) 

YOUR Marketing Update: The Latest and Greatest  

With Advertising, Branding, Marketing and Public Relations 
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http://www.hacc.edu/streets
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Monday, Feb. 2, 2015, to Wednesday, March 4, 2015, using tactics such as direct mail (postcards), Facebook  

advertising and fliers. 

 
HACC included two advertisements on Facebook that targeted individuals ages 16-21. The goal was to make 

individuals click on the ad and be directed to the redirect Web link: hacc.edu/OpenHouse. The ads received 

1,168 website clicks in a two-week period, and it only cost an average of $.86 per click.  

 
The marketing message encouraged individuals to visit hacc.edu/OpenHouse for details and to register online. 
Google Analytics showed us that the landing page received 3,054 unique pageviews. A unique pageview is 
when the user visits the page, and the visit is only counted once regardless of the number of times the page is 
visited within a single session.  

 
Once the individuals arrived on the webpage, they were encouraged to pre-register for the event. The 320 pre-
registrants indicated that email, postcard, word of mouth and “other” were the top ways they heard about the event. 

 
Overall, the campaign did well with directing individuals to the webpage to learn about the event and encour-
age registration.  

 

What else have we done to help market the College? 

1. We secured newspaper columns. 

Shannon Harvey, vice president of the Gettysburg Campus, writes a monthly column for The Gettys-

burg Times and The Evening Sun.  

 
Beginning this summer, I will be a columnist for two newspapers and a regular contributor of op-ed 
pieces to two other media outlets in Central Pennsylvania.   

 

2. We increased social media engagement. 

Media coverage is not guaranteed, but with social media, we can always communicate our message as 
often as we want and need. However, remember that social media is not a bulletin board or a mega-
phone for announcements. It is more like a coffee shop. You visit to interact, engage, create conversa-
tion and ask questions.  

 
By using interactive language and encouraging others to create conversation, HACC’s Collegewide Fa-
cebook page has increased its likes by more than 1,600 in one year. Additionally, from December 2014 
to June 2015, HACC’s Twitter page has grown an average of 76 followers per month. 

 
Finally, the College’s Social Media Task Force was created more than one year ago, and the task force 
has been using research and assessment to determine the best social media platforms for the College to 
use for engagement. The task force is comprised of a student, faculty and professional staff from vari-
ous campuses and Virtual Learning. 
 

3. We developed video series.  

OCA is working with the Office of Student Affairs and Enrollment Management and Office of Academic  

(Continued on next page) 

 

http://www.hacc.edu/OpenHouse


cardiovascular technology and surgical technology videos are finished, and many 
other faculty are developing the information to include in their videos. All em-
ployees are encouraged to use them to recruit future students. 

Additionally, as someone who is well known in the community and among the media, I enjoy serving as a re-

source to help us promote the College, new programs, upcoming events, legislative issues and more. Members 

of the OCA team confer with me monthly to focus on topics to highlight with the media. We share the videos 

in news releases, social media and other communications tools.  

Now, what is next? 

The marketing never stops, so below are some of our upcoming projects. We are: 
 

 Expanding the College brand by updating the academic programs’ webpages 

 Planning a “Get to Know Faculty” video series. This will include video clips of faculty who volun-

teer to show their fun side and tell others why they teach. The videos will be shared on the website, 

social media and through other communications. 

 Developing the HACC experts program for media and community organizations to seek information 

 Conducting media training with colleagues across the College to familiarize them with how to an-
swer questions when they interact with the media 
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Gettysburg Campus Quotes for a Cause  

The Gettysburg Campus recently partnered with Hockley and 
O’Donnell Insurance Agency on a unique fundraiser to support 
the campus Emergency Assistance Fund.   
 

Hockley and O’Donnell agreed to donate a fixed dollar 

amount for each home or auto policy they quoted during the 

month of May to benefit the campus fund to assist students 

who experience sudden financial need that affects their ability 

to continue attending classes.  
 

There was no cost or obligation to purchase the insurance. The 
fundraiser resulted in a contribution of $631. 

Presenting a check to Shannon Harvey, Gettys-
burg Campus vice president, are Skip Hockley, 
senior partner, and Cheri Shoemaker, claim 
coordinator. 

Affairs to develop 30 to 60 videos that highlight programs at HACC. The 

Review These Tips to Prepare for a Media Interview 
 

OCA has added a resource to myHACC for HACC colleagues who have been asked by newsroom@hacc.edu 
to participate in a media interview. If you are asked by newsroom@hacc.edu to engage with the media, please 

review this general list of “dos and don’ts” first: Tips for a Successful Media Interview.  
 

You can also find the link under “Publications” in the OCA portal on myHACC. If you have any questions, 
please email newsroom@hacc.edu. 

https://www.youtube.com/watch?v=Nj06D6rkkOc
https://www.youtube.com/watch?v=O3X_0GO58IU
mailto:newsroom@hacc.edu
mailto:newsroom@hacc.edu
https://apps.hacc.edu/hacc_forms/E56hy9/openform.cfm?FID=2835
mailto:newsroom@hacc.edu
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Kudos 
 

 To Juanita Mort, executive assistant in OIST, for being elected to the board of directors for the In-

ternational Association of Administrative Professionals (IAAP). Juanita has been a member of IAAP 

since 2002 and has held several leadership roles at the chapter, division, district and international lev-

els. IAAP is a 501 (c)(6) registered not-for-profit professional association for administrative profes-

sionals. IAAP strives to ensure individuals working in office and administrative professions have the 

opportunity to connect, learn, lead and excel.  
 

 To Lolita Lupian, enrollment services technician at the Gettysburg Campus, for her excellent cus-

tomer skills in assisting the steady flow of prospective new students for the campus’ One Stop event 

on Wednesday, July 8, 2015.  
 

 To Trustee Randy Eckels, who was recently named “Geek of the 

Week” by cloud computing industry publisher CloudWeb.com. 

Randy, president of Horizon Software, recently announced the re-

lease of Horizon’s cloud app Solana, an accountability software 

program for school lunchrooms that helps schools comply with fed-

eral lunch programs as they provide students with nutritious and 

appealing meals.  

 

 To Nancy Summers, professor of sociology and human services, on two achievements. Her textbook, 

“Fundamentals of Case Management Practice,” has recently been published in its fifth edition and is sell-

ing widely all over the United States and in several foreign countries. Nancy was also appointed to the 

President's Advisory Council at Wilmington College in Wilmington, Ohio, which works on issues affect-

ing student life and new curriculum. For example, the council recently worked to bring an orthopedic 

practice from Cincinnati, Ohio, to the college, along with a physical therapy group. The college will 

begin an athletic trainer program using these and other resources.  

 

 To Dr. George Muschamp, theater faculty, who will be performing the role of Prospero in Shake-

speare’s “The Tempest” with the Classical Actors’ Ensemble in Minneapolis-Saint Paul. His Twin 

Cities sojourn runs Monday, Aug. 10, 2015, to Sunday, Nov. 1, 2015. If you happen to be in the area, 

George would enjoy seeing you at a performance.   
 

 To Sara Ridley, Gettysburg Campus recruiter, for coordinating a surprise scholarship presentation to 

Gettysburg Campus student Nathan Tasker. Sara’s efforts resulted in more than 30 of Nathan’s 

friends and family members joining Hemingway Hawk and Gettysburg Campus staff in presenting 

the scholarship check to Nathan. 
 

 To Ryan Neff, assistant professor, marketing, for his outstanding service as interim associate dean of 

Academic Affairs at the Lancaster Campus during the past two years. Among his many accomplish-

ments in this role were his support of faculty professional development through the Lancaster Center 

for Innovation and Teaching Excellence (CITE) and the inaugural Lancaster Learns conference, his 

collaboration with Student Affairs colleagues to improve course scheduling, promote effective faculty 

advising, and foster student leadership opportunities, his open and respectful working relationships  

(Continued on next page) 

http://www.iaap-hq.org/
http://www.cloudwedge.com/geek-of-the-week-randy-eckels/
http://www.cloudwedge.com/geek-of-the-week-randy-eckels/
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HACC is Going Back to Our Roots 
 
No one knows HACC better than you. You have experienced first-hand the impact that the College and its 

students make on our community. That is why we are reaching out to you to help us increase student en-

rollment through the “Back to Our Roots” Student Recruitment Campaign. 
 
The purpose of this campaign is to increase student recruitment activities through daily interactions, both 

professional and personal, in your social, religious, cultural and educational circles. 
 
Are you ready to make a difference in our College and community by joining the HACC student recruit-

ment effort? To get started, please review www.hacc.edu/backtoourroots and complete and submit the 

online form. Thank you!  

Full Ride Merit Scholarship Celebration 

Hemingway Hawk led staff from the Gettysburg Campus and a representative of the HACC Foundation 
Board of Directors on a surprise visit to student Nathan Tasker during his work shift at Half-Pint Creamery 
in McSherrystown, Pennsylvania, on Tuesday, July 16, 2015, to share some good news: Nathan was selected 
to receive a full ride merit scholarship from the HACC Foundation. Melissa Shupe, HACC Foundation 
board member, and Shannon Harvey, campus vice president, joined Hemingway for the presentation. 

 
An additional surprise was in store for Nathan when he was greeted by more than 30 cheering family mem-
bers and friends who came to celebrate with him, thanks to a coordinated effort by HACC staff member Sa-
rah Ridley and Nathan’s parents. In addition to the scholarship check, Nathan received balloons, a HACC  
T-shirt, a backpack and school supplies.  

with faculty, and involvement in the Lancaster community. We look forward to Ryan’s continued con-

tributions as he returns full-time to the classroom this year.  

 To Pedro Buitrago, facilities technician at the Harrisburg Campus, for his positive attitude and wel-

coming presence among his fellow College employees. Pedro recently struck up a conversation with 

an adjunct faculty member one evening while cleaning, and shared his appreciation of the value of ed-

ucation and how much he also appreciates working at HACC.  

http://www.hacc.edu/backtoourroots
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Books I am currently reading or have read: 

 

 No Ordinary Disruption: The Four Global Forces Breaking All Trends, Dobbs, Manyika, Woetzel 

 Richard Wright: The Life and Times, Hazel Rowley 

 

Quote 

 

Sometimes you’ll be the only one who believes in your dream. Do not stop. The world needs you to model 

what’s possible for the rest of us.  ~Robin Sharma, author 

 

 

 

 

 

 

 

 

For More Information 

 
If you have any questions about any of the information contained within this Ski Gram please contact me. 

Thank you! 

 

 

Celebrate India Day on Saturday, Aug. 8, 2015 
 

On Saturday, Aug. 8, 2015, the HACC Harrisburg Campus will host India Day from 10:30 a.m. to 8:00 

p.m. The day will include entertainment beginning at 11:00 a.m., followed by a parade of states, and vis-

its from local, state and national officials at noon. In addition to more than 70 vendors and organizations 

– whose offerings will include food, clothing and jewelry, as well as information from the Pennsylvania 

Civil Service Commission and Turnpike Commission – there will be live entertainment every hour.  

 

For more details please see the attached flyer or visit: www.IndiaDayPa.org. Besides attending the event 

yourself, please feel free to share this information with others and invite them to join us for a great day of cel-

 
Do you have news for the next Ski Gram? 
  
If you would like me to share your news in an upcoming issue of the Ski Gram, you 

may submit it anytime directly from the following link on hacc.edu: 

http://www.hacc.edu/AboutHACC/Administration/Ski-Gram-Request-Form.cfm 

 

 

http://www.IndiaDayPa.org
http://www.hacc.edu/AboutHACC/Administration/Ski-Gram-Request-Form.cfm


 


